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Sinfonica della Calabria
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kondazine Orchestra Matera BASILICATA 15 15 4,0 3,0 05 05 L0 0.5 L0 0.0 0.0 135
Sinfonica di Matera
[Prchestra Sinfonica 131 Potenza BASILICATA 15 2,0 4,0 3,0 1,0 1,0 0,0 0,5 1,0 0,5 1,0 15,5
delia Basilicata
Orchestra Sinfonica Brutia Cosenza CALABRIA 1,5 1,0 3,0 2,0 0,5 1,0 0,0 1,0 0,5 1,0 0,0 11,5
O L Vibo Valentia CALABRIA 3,0 15 3,0 2,0 05 05 0,0 0,0 05 0,5 0.0 11,5
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Sinfanica del Molise
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ISTITUZIONE MUSICALE E
SINFONICA DEL FRIULI UDINE FR'U(L;{JLEI':EZ'A 1,0 1,5 40 3,0 05 05 1,0 1,0 1,0 0,0 1,0 14,5
VENEZIA GIULIA
‘[’I’;‘;xfm‘ DELLECENTO ¢ inone LAzZIO 1,0 15 3,0 15 0,5 0,0 0,0 0,5 1,0 1,0 0,0 10,0
Orchestra Sinfanica G
Rossini della Provincia di Pesaro MARCHE 1,0 1,5 3,0 1,0 1,0 1,0 1,0 1,0 1,0 2,0 1,0 14,5
Pesaro e Urbina
0.5M, ; Orchestra Campobasso MOUISE 1,0 1,0 3,0 3,0 0,0 05 0,0 0,0 05 1,0 0,0 10,0
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Suoni del Sud Foggia PUGLIA 2,0 1,0 2,0 2,0 1,0
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